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What are your marketing goals and objectives?

Who is your target audience?

Research competition and create your reach and message 
tactics.

Define a timeline and budget.

Define what success means to you. Identify and measure 
your Key Performance Indicators (KPI’s). 

Create An Effective Marketing Plan
Reach the right person at the right time with the right message through the right channel. 



The Marketing Funnel
Turning Leads Into Customers
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Purchase

Intent

Consideration

Interest

Awareness

• Lead Generation
• Acquisition, Advertising, Podcasts, Events, Tradeshows, Direct Mail, Email, 

Billboards, Social Media, Influencers, etc.  
• Value Positioning

• Lead Nurture – Discover Customer Needs
• Engagement, Form Fills, Newsletters, Targeted Content, Retargeting 
• How will you solve their needs? 

• Lead Nurture – Offer a Solution
• Shopping Cart, Samples, Free Trials
• Key Benefits, Benefits, Competencies

• Lead Nurture / Pre-Sales
• Shopping Cart, Demos, Specific Inquiries 

• Sales
• Evaluate KPI’s
• Gather Intel to improve effectiveness and efficiency
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Return On Investment
(Sales Growth - Marketing Cost) /

Marketing Cost = ROI

Return On Ad Spend
Gross Revenue from Ad Campaign / Cost of 

Ad Campaign = ROAS

(Customer) Lifetime Value
Average Value of Sale X Average Customer 

Lifespan = LTV

Customer Acquisition Cost
Cost of Sales & Marketing / # Customers 

Acquired = CAC

Net Profit
Gross Profit - Operating Expenses & Taxes        

= NP

Cost Per Acquisition
Campaign Cost / Conversions = CPA

Marketing Formulas – Quick Reference
. 

Presenter Notes
Presentation Notes
ROI - An approximate measure of an advertising profitability.ROAS - Measures the efficacy of an advertising campaign. Evaluates which methods are working more efficiently and how you can improve future advertising efforts. ($10000/$2000 = $5 RAOS or 5:1) For every dollar spent on an advertising campaign, they generate $5 worth of revenue. (4:1 standard positive ratio)LTV - Total dollar amount you’re likely to receive from an individual customer over their subscription or service period. A successful business model requires that your customer spends more than the cost it took to acquire them. CAC - Customer acquisition cost is the best approximation of the total cost of acquiring a new customer. It should generally include things like advertising costs, the salary of your marketers, the costs of your salespeople, etc., divided by the number of customers acquired. CPA – Measures how much it costs to get a single customer down your sales funnel, from the first touch point to sales conversion. NP - Total income minus all expenses.
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eMarketer5

Linear TV Continues To Decrease While
Subscription OTT Watching Increases

Presenter Notes
Presentation Notes
https://www.insiderintelligence.com/content/video-trends-watch-2023-cord-cutting-ad-spread-production-slowdownn?utm_source=Triggermail&utm_medium=email&utm_campaign=eDaily%201.9.2023&utm_id=eDaily%201.9.2022&utm_term=eMarketer%20Daily%20CORE/EMEA%20%28Mon-Fri%29 
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eMarketer/Inside Radio6

Digital Audio Listeners Expected To Top 225 Million in 2023

Presenter Notes
Presentation Notes
https://www.insideradio.com/free/digital-audio-listeners-expected-to-top-225-million-this-year/article_f7d1d544-8d8b-11ed-afdc-fb9963819ee5.html



Marketing 
Trends to 
Watch in 

2023

eMarketer7

Podcast Listeners Are Growing YoY And At A Faster Rate Than 
YouTube and Instagram

Presenter Notes
Presentation Notes
iHeart is the top podcaster in the US - larger than the next two podcast publishers combined. iHM has over 443 million downloads per month.iHM – ad 20% skip rate average –iHM is at 10% skip rate – agnostic – all platformsThe number of Americans listening daily to podcasts has grown +20% in the past year alone.Source: Edison Infinite Dial 2022 



Marketing 
Trends to 
Watch in 

2023

eMarketer8

More Advertisers Will Lean Into Broadcast Radio As They Cut Back 
On Digital Spending 

Presenter Notes
Presentation Notes
Broadcast Radio is the Most Efficient Major Medium with the Largest ReachiHM has over 850 radio stations in the US
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AMERICA’S #1 AUDIO COMPANY  
REACHING 9 OUT OF 10 AMERICANS EVERY MONTH 

R AD I O  ・ P O D C AS T S  ・ D I G I TAL  ・ S O C I AL  ・ I N F LU E N C E RS  ・ D AT A ・ E V E N T S  

Giving you 
access 
to all.



Source: Nielsen Audio Nationwide, Fall 2021 - Monthly Reach P6+; Podtrac Ranker October 2022 (GLOBAL DOWNLOADS & STREAMS) ListenFirst, October 2022; Comscore, September 202210

Because 
we’re #1, 

we give you 
access to all.

276M
BROADCAST RADIO
Ad-Supported Monthly Listeners

164M
DIGITAL & MOBILE
Registered Users

443M
PODCASTS
Monthly Downloads

283M
SOCIAL MEDIA FANS

Across All Platforms

20K+
LIVE EVENTS

Across Markets & Formats

250+
LISTENING PLATFORMS

Connected Devices



iHeartMedia - Marketing For All
Reach the right person at the right time with the right message through the right channel!

Broadcast 
Radio, TTWN

On-Air 
Endorsements

Streaming & 
Podcasting

Social 
Influencers

Mobile Geofencing Targeted Email Websites

Targeted Display,
Video

Paid Social Reputation
Management

Video, OTT, 
Connected TV

Local Events, 
National Events, 

Contesting

SEM/SEO Experiential



Jessica Reddig | VP Strategic Marketing & Business Development

916.717.3470 | JessicaReddig@iHeartMedia.com
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