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DRC ‘ AGENDA

The Fundamentals What We Are Seeing Where We Are
Why Dallas-Fort Worth The Dallas Regional Leaning In
Is Well Positioned for Chamber Perspective Bringing Impact

Continued Growth
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DRC | NEWDRC STRATEGIC PLAN

2021 — 2023 PRIORITIES

Together, with our business leaders and community partners, we will help lead the Dallas
Region to become the best place in the United States
for all people to live, work, and do business.

ol

ECONOMIC
DEVELOPMENT

DR C | ECONOMIC DEVELOPMENT

WHAT WE DO

» The DRC economic development team focuses on attracting the headquarters, offices,
industrial, and other facilities of U.S. and international companies to directly cause new
jobs, investment, a growing tax base, and innovation for our region.

* We actively market our region to companies and location consultants.

» We are often the first contact with a company or consultant considering a move or
expansion to our region.

+ We serve as a single point of contact for companies, location consultants, and others
advising the location of corporate facilities.

+ We partner extensively with and lead local economic developers representing DFW
communities, the Office of the Governor, and other local organizations and companies to
ensure effective and successful promotion of our region.

|
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TEXAS BUSINESS CLIMATE

THE FUNDAMENTALS

Right to Work State
Low Worker Compensation Cost

No State Income Tax

Ranked by CEOs as a Top 10 State for
Business

Central USA Location for One Day Access

ECONOMIC STRENGTH

THE FUNDAMENTALS

DFW “Punches Above Its Weight”: Population vs Regional Output

DFW Share of Texas DFW Share of
Population Texas Economy
DFW 7.6 million DFW $535 billion
Texas 29 million Texas $1.654 trillion
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ECONOMIC STRENGTH

THE FUNDAMENTALS

DFW “Punches Above Its Weight”: Tech and Manufacturing

DFW Share of Texas Tech Jobs

31%

DFW Share of Texas Manufacturing Jobs

32%

DR C | POPULATION GROWTH

CravsEn THE FUNDAMENTALS

Texas population is
29 milli
e e By 2040, DFW
will be larger
than Chicago
H

1970 1980 1990 2000 2010 2020 2040
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COSTS

THE FUNDAMENTALS

Cost of Living | Cost of Doing Business
New York San Francisco 174
San Francisco ! New York 155.9
Washington D.C. ‘ San Diego
Boston ‘ Boston 127.3
Los Angeles ‘ Los Angeles 116.4
Chicago Seattle 107.3
Miami ‘ Minneapolis 101.8
Dallas Denver 101.3
Atlanta w Chicago 04 1 100 .:
== — — — —— — - R e L 1 Us
Phoenix Dallas 9% L Average |
Charlotte ‘ Atlanta 92.1
Fort Worth ' Fort Worth 91.7

ECONOMIC DEVELOPMENT

PAST 5 YEARS OF DRC WORK

214,900

DEC 2016 — DEC 2020
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SUCCESSFUL CORPORATE
RECRUITMENT AND
EXPANSION PROJECTS

NET NEW JOBS #1 RANKING FOR U.S. METROS

5 Fortune 500 HQs

MOVED TO DALLAS REGION

DRC LED REGIONAL BID FOR

Amazon HQ2

CBRE (. CoreMark Jacobs MSKESSON

INDUSTRIAL FACILITIES

CORPORATE OFFICES

CORPORATE HEADQUARTERS

gt 'nternatlonal i B _
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CORPORATE RECRUITMENT

WHERE WE ARE

35 O Prior To March 13, 2020 (41)
@ Since March 13, 2020 (54)

Headquarters Corporate Office Manufacturing Logistics Other

DR C | LOOKING AHEAD

WHERE WE ARE GOING

aWS JPMorgan &)

Capital(Ore inTuilt
N Gore
We’re Still Dallas, DFW and We Are A Major Tech Hub (and Growing) O )
Texas We Offer Optionality

and Fiscal Stability

TEYRNE
< R

« &l |
-

1

We Appeal To Manufacturers Who Are Convergence of Emerging Tech
Repositioning Production and Supply Chains

Hub and Spoke Location Pattern
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DRC | NEWDRC STRATEGIC PLAN

SACAS meeioNAL cRAmBER 2021 — 2023 PRIORITIES

il i =

ECONOMIC EDUCATION & PUBLIC DIVERSITY, EQUITY
DEVELOPMENT WORKFORCE POLICY & INCLUSION

QUALITY OF LIFE FOR ALL PEOPLE ;

RECOVERY

SUPPORTING THE BUSINESS COMMUNITY

GROWING /| RECOVERING PRE-COVID RECESSION RECOVERY
INDUSTRIES

* Technology

» Software Services

* Financial Services

 Professional Services

INDUSTRIES NEEDING

ASSISTANCE

e Travel and Transportation
Entertainment
Hospitality

Food Services
Local Governments




JOB GROWTH

SUPPORTING THE BUSINESS COMMUNITY

Financial Prof & Bus Trade, Trans Min, Log, Other Ed & Health Leisure &
Activities Services & Utilities Gowt Constr Services Info Manuf Services Hospitality

50
i .
00 |

-50

Year over Year
percent change in
employment by
industry supersector,
Nov 2019 - 2020

2.8 32

-4.7

-74
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RECOVERY

SUPPORTING THE BUSINESS COMMUNITY

POLL QUESTION 2

The only way to get back to
normalcy is to reach 75%-80%

of the population vaccinated. Do you expect your company to return to some

type of normal office operations by September 1st?

@ Yes
@ No
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D R c STARTUPS & INNOVATION

e e | AMPLIFYING WHAT'S NEW & NEXT

VENTURE
DALLAS

Amazon is Expanding its Dallas Tech
Hub by Hiring 600 and Adding 100K SF
of Office Space

EY Jy copiraole IBM. FSunpry

North Texu&{ienigr -
igrosoft ~l. 5
W20, satro techiiology RIS
Gamestop W ESSILOR Alcon 4‘1} Eiﬁiﬁiﬁ
= U biolabs

NOKIA = AteS 4 Sams Club

ERICSSON

DRC | HIGH-TECH

SATTASIREeToNANCHAMEER WHY DALLAS

The buying power in DFW compared to other top high-tech job creating metros
2015-2020 Cost of Living Cost of Doing
2015 Jobs 2020 Jobs Change Index Business Index

New York-Newark-Jersey City, NY-NJ-PA 457,374 500,407 43,034 2374 155.9
Washington-Arlington-Alexandria, DC-VA-MD-WV 340,844 369,006 28,162 159.0 112.7
Los Angeles-Long Beach-Anaheim, CA 323,405 359,726 36,321 145.9 116.4
San Francisco-Oakland-Berkeley, CA 232,923 289,871 56,948 196.6 174.0
Boston-Cambridge-Newton, MA-NH 228,120 270,052 41,932 150.1 127.3
Dallas-Fort Worth-Arlington, TX 216,600 260,315 43,715 107.7 96™
Chicago-Naperville-Elgin, IL-IN-WI 237,051 252,570 15,520 120.0 99.4
Seattle-Tacoma-Bellevue, WA 201,619 244,884 43,265 156.7 107.3
San Jose-Sunnyvale-Santa Clara, CA 200,942 237,903 36,961 N/A 139.56

HIGHEST MOST HIGH-TECH HIGHEST i i

GTH CONCENTRATION  2nd ocCUPATIONS  TH CONGENTRATION aing 2523 b to resch 1126
WORKERS 2015 OCCUPATIONS in Q3 2020.
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D R C HIGHER EDUCATION

EDUCATION & WORKFORCE

Region in Texas for Higher Ed Enrollment
# 1 and Degree Completion

23% of all students in Texas are enrolled in a DFW college or
DALLAS-FORT WORTH IS Zh ot
THE #1 REG|ON |N TEXAS 24% of all dggregs completed annually in Texas come from a DFW

college or university. That's more than any other region in the state.

FOR HIGHER EDUCATION _ .
# 1 More Carnegie-Designated R1 & R2

Research Universities Than Any Other

of DFW students stay and work in the Texas Metro

region after graduation, the 6th highest The University of Texas at Arlington
rate in the country The University of Texas at Dallas

The University of North Texas
SMU (Southern Methodist University)
TCU (Texas Christian University)

D R C | TEXAS RESEARCH ALLIANCE

EDUCATION & WORKFORCE

' The Texas Research Alliance was established attract and expand research activity by
building collaborations between companies, industries, government, and Dallas-Fort

{ Worth universities
A free personalized service can help cut costs, reduce your time to market, and

www.tradfw.org connect you into the resources and expertise of our innovation ecosystem

D R c mrt\/\.fgﬁbm g /‘Z dson, Tewos A UNT. iy SMU. Tcu wsom?msggg

-------------------- HAMBER of COMMERCE 1hKA"

90
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TALENT ATTRACTION

SALAS RECIONAL CrAMEER EDUCATION & WORKFORCE &

&% TALENT ATTRACTION CAMPAIGN

=

.= | RECRUITING TOOLKIT
Market the Dallas Region to attract and retain :

top talent from Texas, the U.S. and abroad Key Messages

Marketing Materials

Advocate and promote quality of life initiatives
most important to attracting talent

Cost Calculators
Training Workshops

Relocation Guide

DRC ‘ DIVERSITY, EQUITY, INCLUSION

WORKING FORALL PEOPLE

DIVERSITY. EQUITY. INCLUSION.

FOR THE GOOD OF EVERY BUSINESS. FOR THE GOOD OF OUR COMMUNITY.

DIVERSITY EDUCATION & COMMUNITY INVESTMENT POLICING & CRIMINAL
IN LEADERSHIP WORKFORCE IN UNDERSERVED AREAS JUSTICE POLICIES
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DALLAS THRIVES

EDUCATION & WORKFORCE

An aligned and
connected
workforce
ecosystem will
drive growth
and foster
equity

Employers
Talent needs
met to enable
growth

93

Education DALLAS
i THRIVES
Efpf
Led by DRC and
o _ Commit, Dallas
Building career-aligned
knowledge, skills, and mindsets ThriveS iS a
community
initiative to double
Connecting all individuals to Individuals ||Vlng Wage
opportunity Equitable access .
to ving wage attainment for
_ worl
\_/ 25-34 year-olds by
— 2040
oy

Exchange

SOUTHERN DALLAS COUNTY

AAAAAAAAAAAAAAAAAAAAA

wesourre 55

SEAGOVILLE

oesar

o =

GLENN HEIGHTS,

ECONOMIC OPPORTUNITY

UT Southwestern and Children’s Health to build first joint project in RedBird
Mall - Aimost half of the 150,000 square feet will be devoted to pediatrics

The Southern Gateway Park, a 5.5 acre deck-park over I-35 at the Dallas Zoo,
will be a visual and virtual gateway to the City

UNT Dallas is the fastest growing public university in Texas

Danish logistics company DSV building a massive regional headquarters campus
in Lancaster.

12



DRC | PUBLICATIONS

RESEARCH + STORYTELLING

D Magazine is the official DRC custom publisher

Duane Dankesreiter
SVP of Research & Innovation
ddankesreiter@dallaschamber.org

13



Let's Make Dallas Even Better.
Financial Executives International — Dallas Chapter

February 9, 2021
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HOW IT BEGAN

98
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It started with an idea, a
business plan, and a good
connection.

' There was an optimism and excitement
in Dallas then, much like there is today.
DFW Airport had opened the year before.
Texas Instruments and its suppliers were
recruiting a highly educated and diverse
workforce from all over the world. Those
new residents were demanding more of
the city: more culture, more dining
options, more entertainment. The city
was alive with possibility.”

- Wick Allison on the start of D Magazine

HOW IT BEGAN

The Magizine of Dallas

Should Your Child Attend a Private School?
Fall Fashion, Travel /Confessions of a Thousand Onks Dropout

99

The Connection:

HOW IT BEGAN

20,000 people responded to Stanley Marcus’
personal invitation to subscribe to D Magazine in 1974.

“ How many times have you felt: there is
so much of Dallas I'd like to know more
about?

Everything that is Dallas, every subject
that is important to your life in this city,
will find its way into the pages of D.

- Letter to Neiman Marcus card holders, 1974

T
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s
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The Connection:

The Magazine of Dallas.
Dear Dallasite:
‘ Bulk Rate 1f you knew about a little restaurant in Dallas where
U. B. Posta o o d. get Py fibu]ous dinner for two at & reasonable price
PAID tonight, you'd t
Permit No.

Dallus, Tex D knows.

On the other hand, if you knew which restaurants were the
dirtiest in town you wouldn't waste your time and money on them.

D knows that too.

D g]ves you Dallas
as you’ve never
experienced it before!

D. The magazine of Dallas.

If you knew about discount tickets for "Don Giovanni”, or a
Morth Dallas shop where chic is cheap, or where ta get an honest
repair job for your automobile, or where to restore old pot-bellie
stoves, you'd take advantage of it.

D is here to give you Dallas as you've never experienced it
before.

D, The Magazine of Dallas, is
.tting the most out of the good i
Francisco, but right here in

he new and critical £t o
not in New York or
allas.

D talks about it all. Dallas politics, Dallas fashion,
- business, Dallas culture, Dallas sports.

 Everything that is Dallas, every subject that is im
to your ‘e in this city, will find its way into the p: 8.E .,f D.

what you'll be reading:

ghest salaried women in Dallas: who are they and
M ’r-: Whst to o with that 45,000 you've fucked

oan better than anothér? How much oil
m own Dallas offices?

: ark. is the full
m-um-fh b::;;.:‘m

101

HOW IT BEGAN

NT
E MADE AWISE lNVESME
U
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THE NOW

(Spoiler: print is not dead)

103
Our Business
REVENUE BY PRODUCT
29%
104
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THE NOW

<N Short W1 istoryaf
*bisso n Lh Bapborbeot

Tim Rogers Wreeks His L
3 hl%.m)s-mr o«

avacation|
* Hnallywerth a shet.

105

NEWS FOOD ARTS HOME HEALTH CHARITY BUSINESS WEDDINGS NEIGHBORHOODS

MOST POPULAR

|
|
1 Scanes fram the Scarbaraugh
Renaissance Festival
| -
|
| 2. Vihy Don't Ballas’ Downtown
Parks Hava Baskotball Courts?

5. Gansier 1o Moyaa sissasts

Meadiaws B

106
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THE NOW

NEWS FOOD ARTS HOME HEALTH CHARITY BUSINES

Diversity, Inclusion,
Symposium

September (7, 2020

BEST OF

BIG

You're invited!
) Miome + PALECEK

ELEVATING
Your Brand

A CONVERSATION FOR DESIGNERS

DISTILLED

-——l!l'&d_‘jlsl THE BAR ———

107

THE NOW

D Magazine
Success Factors

TRUST ENGAGEMENT

79%
of teaders
Tracuently
purchase
praducts
se0nin
DMagazine.

Pl
v
7

77 minutes

average time spent
reading each issue

78% vs

L ublicatic itift -dre | NATIONAL
{s] ard 1o col e 88." ol whed s ke 11 - \
Bty 45 minutes

morathan cne month averagetime

108
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THE NOW

b (i Dmagazine.com

Through award-winning storytelling and up-to-the-minute editorial, dmagazine.com
draws an educated, affluent, and discerning audience of 1,167,210 users, who trust us for
authoritative advice, insightful commentary, and thoughtful recommendations on all things

local, from restaurants to real estate.

WHO ARE OURDIGITAL USERS?

. 3325917

arehetween25

O have abachelor’s or professional
61 %) 76% J‘::ni:u‘-:‘gf\.lvll‘ ]

\ and 44 years old S ™
. i N AVERAGE MONTHLY PAGEVIEWS
5% | 47/% = N
arefemale. }‘;\
. 1167,210
\ AVERAGE MONTHLY UNIQUES
59% 79% N
\
X 70,000
N EMAIL SUBSCRIBERS

IN OUR DATABASE

109

POLL QUESTION 3

Do you subscribe to local or regional media outlets
(newspaper, magazine, member of NPR affiliate, etc.)?

* Yes
* No
e Unsure

110
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LOCAL MEDIA

112
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Dallas Media Landscape

LOCAL MEDIA

m The Dallas Morning News
&PcopleNewspapers 089

‘"55 ng ro‘.® [A-\\

NEWSATALK
8204 L @ Y KDFwW

113

"D is for people who give a damn."
- Richards Group Brand Study, 2008

LOCAL MEDIA

114
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Socilal media news users most likely
to have heard conspiracy theory that
pandemic was intentionally planned

al

Local Media Readers = Amoni hose ko s -
is the most common way
they get poiitical and
election news

Engaged Citizenry

Aot A little NET

sect mct R =
News website o

Radio &Y 2 72

o
o

Local TV ] A 89

Network T JSEE 5. 67

Print i 1 83

]
@
2

Cable TV [y 5 62

I

PEW RESEARCH CENTER

Pew Research Center, July 2020.
https://www.journalism.org /2020/07/30/americans-who-mainly-get-
their-news-on-social-mediz-are-less-engaged-less-knowledgeable/

LOCAL MEDIA

Those who depend on social media for
political news have lower political
knowledge than most other groups

0 have according to an index of

Amoang those who

say ___isthe most

common waythey  igh Middle Low
getpolitical and  political palitical  political
Sleconnens  knowledge  knowledge knowledge
News website

45% 3% 23%
oo T 2+
e EENET >

- »
T
N

PEW RESEARCH CENTER

115

LOCAL MEDIA

In an age of isolation and with the pressing
challenges facing our city, local media is needed

more than ever.

116
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117

LOCAL MEDIA

Dallas population hovers at 1.3 million.

When we started D Magazine,
Dallas was 840,000.

21% live below the poverty line

10% live without a car (national average: 8.7)
Houston, Los Angeles and New York City
have lower violent crime rates than Dallas

2019 D-FW metro area is 7.5 million. It is the
fastest growing metro area in the country.
D-FW is forecasted to reach 11 million by
2040.

118
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LOCAL MEDIA

fe Behind
A Mask

doctors caring
for patients in

the Clements
/TD-19 unit
suil up lo face

X ¢ challenge

R\ Wl their lives.

119

LOCAL MEDIA

D has taken on a new role as a producer of cause journalism
and serious content discussions.

120
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City of Dallas Residential
Building Permit Process
Remains in Total Disart

me et e e s s, 1 i e 7 aseries of i

Today, the public will get its first chance to ear from the seven
candidates vying 10 be police chief or Use ity of Dallas. The panel
\ willbe streamed from 2 pm. 105 ps

i

¥ m the
public. Abot 4,500 took part i h frs. Tody'spublic tnerview
i an upgrade from the original plan, which Includel . sries of
- The city of Dallas” systens for approving residential. sigle-family y or.
yrstesied m yesterday, but vere not
» [Prmeririr— - ortay s panel will be; s moderatar s Gary Petorson, the head of
‘memsbers. The provdt bvmdreds of hou e search firmn that belped identify the (inalists, The city again
el e wling to dt wsed a survey to help guitke the questioning, bt that closed
sesterday st naon

‘Wou can stream today's panel ot this Hink,

Four of the eandidates are eurrent ur former high-ranking officers
withia the Dallas Palice Department: Deputy Chief Albert
Martinez, the former head of the Southwest Division who left the
Department to run seeurity for the Cathulie Divcese of Dullas;
Assistant Chief Avery Moore, who heads te lnvestigations and
‘Tactical Branch's 65 sworn detectives and support staff and its
‘5127 millian budget; Maj. Malik Aziz. who was a finalist for the job
in 2017 and is oo of the final two selections for Milwaukee's chicf;

Why the Dallas [SD Bond
Election Won't Really Increase
Property Taxes

nbeing
gty tas craae. That's wed quite trs.

A commenter i Leading O this norulig asks
aquestions: Why da ballot jost the Dl 15T
Tepresents avote to lncrease property taxes while supporters of

thi baid ey it wil wr?

The short answer is that regardless of the details of s particular
i abocticrn, the Broperty tis Lungiuage s 1w blaskst
e

Tosas sehool flaunico reforms billthat passod durtng the last
Igisiatrve sesaiom, 1.2 vides nrgi
bad, tate Rep. Hafae] Anchis says that the melission of the

Tnelpes ot e loge's lasge schiood Anance bil passed. But wven s 1s
e DISD b v

e banguage coere 10 raiee taxes?

OCAL MEDIA

COVID-19 Vaccine Plans In Dallas Arc ‘Changing
S0 Much Every Day’

o anananced Friday that lang torm care reshden s woald be

warkers. The Daflas Mormin News reported Friay that Dallas
olice off a

i i bt wait
U 10 MON1 becase afthe limited sUpply And the state’s
prioitization of healtheare warkers.

A haspital systems work with local ar state public health

authrities, Ballas ¢ todical Directar D Philip Ruang says

his department is busy recraiting praviders interested in
st as wasy

oo

‘o the way. ench has its o requizements and procedures. One

version requies two difforsint doses thrve weeks apart, and the

mesicine must be kept in super-cold freezers. Othe versions don't
i ™

Auing their socond shat at
‘getting the carpect dose.
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Dallas News pl
win election to for union

Your
Homelown
Grocer

© '
£

B DIRTY

fur Bacal managesnent

Tenas e Greg Abbott geta 1 grade

Dallas City Wire

GOP official says Dallas needs to
hire more police: ‘We can't
replace the officers we lose every

year'

Local News Is Under Assault
by a Pay-to-Play Media Mode

122
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"The secret is not to live in a city,

the secret is to build a city."
- Thornton Wilder

LOCAL MEDIA

123

Thank you so much for all you do to make
Dallas an even better place.

Gillea@dmagazine.com
Cell: 214.766.7451

124
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ARE THERE ANY QUESTIONS FOR OUR PANELISTS?
PLEASE ASK YOUR QUESTION IN THE Q&A BOX!

financial executives
international

@ fei

125

—
POLL QUESTION 4

Do you need more information?

* Yes
* No

W fei

126
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’hf\a& I\ k. &@M .
FOR YOUR PARTICIPATION DURING THIS WEBCAST!

VISIT FEIDALLAS.ORG FOR EVENT INFORMATION
CPE Notification Email should be sent in 7-10 days.

For any additional questions regarding CPE, please email Nancy.Ehlers@feidallas.org

g f * financial executives
EI international
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