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*

People no longer tolerate boredom.

*

Battling boredom is not about
personality.

*

The feeling of being wearied by
dullness or tedious repetition.

*

Boredom is an emotion that is largely
influenced by communication.
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*

Anything not closely connected to your
life is considered to be irrelevant.

PROBLEM

* If people don’t know what'’s in it for them,
they get bored.

Q Battle irrelevance with selflessness.

PRACTICAL

D Interview the interviewer.

*

People crave attention.

COMPLEXITY




THE BRAIN’S

FAVORITE
BUTTON
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PROBLEM

* If you make the brain work too hard,
people get bored.

Q Battle complexity with simplicity.

PRACTICAL

D Simple words, short sentences, and stories.
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PROBLEM

* Talking in circles with no point is boring.

SOLUTION

Q Battle aimlessness with structure.

D Problem, solution, benefit.

AIMLESSNESS

PROBLEM...SOLUTION...BENEFIT

THIS WAS
THE PROBLEM

APATHY

Energy is one of the most important
activities of a leader.




PROBLEM

* If people don’t think you care, they get
bored.

SOLUTION

Q Battle apathy with energy.

APATHY

D Posture & body language.

PREDICTABILITY

Watching a movie the second time is
different than watching it the first time.

PROBLEM

* Employers expect you to sell yourself.

SOLUTION

Q Battle predictability with the sharing, not
selling.

D Play a different role.
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BATTLE BOREDOM WHILE LOOKING FOR A JOB

Battle Battle
: Battle Battle " .
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THE ENEMY
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